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Top 10 Marketing Tips!

By Pat Price

1. Be clear – Create a focused brand where you can command top position. Then, communicate and follow-through on that promise.  Be consistent and deliberate.  And remember – What’s in it for your prospect?

2. Create leverage – Engage others! Develop referral partners and seek testimonials from existing customers. Partner with synergistic business for special promotions. Then, find a mentor and develop a mastermind team to help keep you on track and accountable.

3. Use multiple media – Be where your prospects look.  Odds are, they aren’t all looking in the same place.  Use multiple media including advertising, PR, the Web, and perhaps even unconventional methods such as signage, sponsorships, or special events.

4. Create credibility – Create expert status by writing articles, giving presentations, becoming a judge on a panel, becoming a media expert in your subject area, writing a book, writing an ezine, or teaching a course.

5. Be unconventional – Think outside the box.  Give an award, host an event, get a mascot, have a contest, give away samples, or offer special promotions or discounts.

6. Use publicity – PR is great because it’s free.  Plus, it offers a good deal of credibility.  So, write press releases.  Even easier, you can expand the signature line in your email with your tag line and website.  Create a customized voicemail message that includes a benefit or new product.

7. “Farm” existing customers – One of the easiest ways to grow a business is to get existing customers to buy more frequently or in larger volumes. Create a customer loyalty program (similar to a frequent flyer program), stay in frequent contact, and ask for referrals.

8. Build relationships – It’s the little things have the biggest impact.  Use a personal touch.  Hand-write thank you notes. Send items of interest to customers to let them know you’re thinking of them. And, follow-up on those networking contacts.

9. Make it foolproof – When dealing with prospective customers who don’t know you, make them an offer they can’t refuse.  Offer some form of guarantee.  Try to take as much risk out of doing business with you for the first time.

10. Adjust course - Continuously seek feedback.  That means you have to periodically go out and ask for customers’ impressions and suggestions. When you implement those ideas to improve your product or service, your brand reputation will grow.  
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